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Case Study: Personal Branding 
Political Campaign: Sharon Gaetz.

Overview.
Sharon Gaetz ran for mayor in a city of 100,000. She wanted to use 
social media marketing and the internet to her advantage. Working 
closely with Stir Communications Group, she developed a web 
presence that dominated the political campaign. Stir used the largest 
social media networks to promote the political campaign, including 
blogging, Facebook, Twitter, FriendFeed, Flickr and YouTube. This 
viral marketing campaign gave Sharon’s campaign the edge on 
the internet and ensured that no political competitor could use the 
internet for their advantage.

Results.
•	 Groundswell:	500	FaceBook	Fans	within	8	weeks
•	 17	of	the	top	20	search	results	were	sites	owned	and	managed	by	

Sharon’s campaign
•	 Winner	of	the	mayoral	seat

Services.
•	 Internet	marketing	strategy
•	 Website	development	and	optimization
•	 Pay-per-click	marketing:	Google	and	Facebook
•	 Blog	development	and	content	direction
•	 Online	brand	building
•	 Grassroot	Groups
•	 Social	network	marketing
•	 Video	Marketing
•	 Website	Traffic	Generation

 

www.sharongaetz.com was taken offl  ine at the 
end of the political campaign.


